Banner Basics

FPrepared by: Rhonda Atkinson, editor, Kansas 4- Journal

The Best Banner

Must Be Focused

A banner, postcr or educational display must have a center of focus from which
the reader’s cye can move, Focus is created through the use of visual contrases -
Large - small; dark - ght; round - square, eic

Wi read from left 10 right and top to botiom, The design should allow our eye
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Artwork Must Be Attractive
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graphic tremendously enhances the exhibir, Unfortunately, the wrong graphic
can severely detrac from the effectiveness of the message the 4H members
want 1o convey through their banner, display or poster,

Craftsmanship Says Quality

Craftsmanship is attention 1o detail: uniform spacing, alignment of objcors,
clean euts on kefters and illustrarion pieces.

i

Where to look? Focus Top to Bottom
ldenuical squares A visual contrase When two objects
have cqual value; will put the reader's carry the same
the reader can't tell eyc cxactly where “wecight”, the eye
what"s important or you wani auomatically goes

where 1o look, 10 the top one.
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Left 1o Right; Overload Prioritae
Top to Bottom Many objects of the By changing ihc
Erpral welght to same weight cause Contast, the oye is
multiple objects the cye 1o nol focus gulded through the
causes the eye to be on anything The message. It can be
confused. It will message is then guided by contrasts
then go from left to missed ahogether. in color, sizc, tex-
right and top 10 A common mistake ture and placcment.
botiom. for young members
who fill the need w
have many graphics.
Three Types of Banner Designs
Typographical - Iles rype only
Graphic or Symbol - Symbols
Combination - Combingtion of (ype and symbols (usually the most effective)

Colar:

Four Design Elements in a gombined design:

Calor can be ooe of the Arsy things that amracts the ye w the banner itsclf, Once the eye is
focused on the banner, color also plays an impartant parn in directing the eye through the message.
Genemally, light colored ketters on a dark background works best for the banners. Think about wiat
color the signs are on the interstates, reflective white on a green background, to remember this
tule, The reverse also works well, a light background with dark lerers,

Type:
The following chart can help in determining how large the leiters should be:

Lotter Size

1/4 inch
1/2 inch
1 tach
2 inch
3 inch
4 inch

NMiewing Distance
8 feet

16 fect
12 fret
04 feet
12R feet
256 feet
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Type cont.

Since the eye reads from et to right and from wop 10 bomom, the most cffective banner type
reads by line from lefi to right and from top to bortom.  Placing vertical type an a banner Is
hard to read and should usually be avodded. Generally, the rype shoukd be to the left of the
major pomion of the graphics.

Graphics:
To be cfficctive, the graphic must enhance the message to be conveyed, When graphic illus-
trations are used they must be simple, large amd must project a positive imape and motvare
OnE I act.,

White Space:
This is the space left without any type or stration and can be the single most Important
element in any destgn. Remember:

IF THE MESSAGE DOES NOT HAVE ROOM TO “BREATH”, THE MESSAGE DIES]

Copyright and Trademarks

It is impaoramm 1o keep in mind copyright and trademark laws 25 you are judging these exhib-
its. Club members like to use themes, logos and song titles for banner messages, and often
times could be considered in violation of copyright and trademark laws. A brief description
of each follows,

Capyright:

Following the 1989 Beme copryright convention, almast everything created peivatety and
orniginally after April 1, 1989 Is copyrighzed and protecied whether it has a notice or not.
Mothing is considered in the public domain anymore unless the owner explicitly puts it in
the public domain. This means thar wrimen permission must be granted o wse any mare i
created privarely and oniginally.

Trademark, or mark is any wond, phrase, symbol, design, sound, smell, color, product con-
fAguration, proup of letters of oumbers or combination of these, adopted and used by a com-
pany to identify s products or services and distinguish them from products and scivices
madc, sold or provided by others, Marks are often categorized according to the type of iden
tification involved. The mast commonly eacountered categories are trademarks, service
marks and trade dress.

Tradetmark traditionally describes marks desipnating products, or “poods” (as opposed to
SETVices).

Service Mark indicaies the source or origin of services (as opposed to goods). For all praci-
cal purposes, rademarks and service marks are subject 10 the same rules of validity, use,

protection and infringement,

Trade Diress refers o the overall Image or impression of a product (the product look and
feel) and/or the way in which the product is packaged and presented 10 Congnmers,
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Score Card for Banners

Educational Valne 40%
a Presents suggestion of strldng Bt that is simpie io form and casily
understood.

b. Shows extent to which 4-H involvement meets a fundamental need
e Promotes a decision or action

Interest and Originality 20%

i Presents original, unmeael or striking method of exhibition

b, Holds interest of the people untll they have read or observed essentials
of the message.

[ Clearty defines on central theme

Appearancc 20%

a General appearance, artistic, neat and attractive.

b. Can be viewed and read (if words are used) ar distances of 20 feet or
maofre,

Cuuality of Display Materials 20%

a, Display must be made of marerials that will permit the banner to be
rolled or folded and displayed without damaging the banner.

b. Ranner must be 2 minimum of 12 and maximum of 16 square feeg, with
2 minimum of 3 feet on one side.

C. Banners must be hung on a rod with rope or hanging wire strong
enough to suppor the banner,

NOTE: 19946 State Fair Clarification Guideline
Banners should be made of materials that permit the banoer (o be
folded or rolled without damaging the display. Dbjects may Dot
be attached 1o the front of the baooner,

COMMEMNTS: This is the most important pait of your job 325 4 banner of display

judpe. ALWAYS BE POSITIVE in your written comments o club
members. These commenis will be read ai club meectings 1o
members, and we shonld encourage them to promote 4-H: to feel
pood about working on a tcam project; and to complete a project
from start to finish. 1 like to write all the comments I can about
what they did well. If there is something I think they could have
donc better, 1 will generally phrase it in one of the following
manners:

Dxid you consider . . . 7

Perhaps a technique would have worked beiter for
you here.

I feel that . ..

[ would have lked . | |






